4T110dd

sIowoog 198unoy sedrwy Jo a[iyoad srqydesdowaq v

DEMOGRAPHIC PROFILE

America’s

YOUNGER
BOOME

Overview of America’s Younger Boomers in 2009
This demographic profile is one in a series produced by the MetLife
Mature Market Institute. Younger or “Trailing Edge” Boomers are a
larger segment of the cohort than the Older Boomers, but somewhat
smaller than the Middle Boomers, as the birth rate trailed off to under
four million per year after 1964. They represent about 36% of the total
Boomer cohort.

Younger Boomers
Younger Boomers are adults ages 45-50 years old in 2009,
born between 1959 and 1964.

2009 2030
Younger Boomer Males 13,550,593 11,321,235
Younger Boomer Females 13,853,400 12,705,454
Total: 27,403,993 24,026,689

Total U.S. Population in 2009 UBLmEED EROmE

> In 2009, Younger Boomers 9%
represented 9% of the total
population, or about
1in 11 people.

> 49% male

> 51% female

Total U.S. Population by 2030 Younger Boomers

> By 2030, Younger Boomers will 6%
be ages 66-71 and make up
6% of the total population.

Source: U.S. Census Bureau, National Population
Estimates & Projections

Racial and Ethnic Composition*
2009

Non-Hispanic
White Alone
69%

Non-Hispanic
Black Alone
12% / N
Non-Hispanic Hispanic
Asian Alone  All Other  (Any Race)
4% Races 13%
2%

2030

Non-Hispanic
White Alone
68%

Non-Hispanic

Black Alone
11% /
Non-Hispanic \
Asian Alone Hispanic

6% All Other (Any Race)
Races 14%

2%

*Percentages may not total 100% due to rounding.

Source: U.S. Census Bureau, National Population
Estimates & Projections
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Younger Boomers—A New Realism

As the Younger or “Trailing Edge” Boomers moved into their formative teen and early adult

years, realities often imposed the promise of a clouded future rather than a rosy one. Some
experts cite 1979, the year this segment was entering their twenties, as the turning point for
the transition from Boomers' generational identity of youthful enthusiasm and promise, to
the “New Realism,” resulting from a waning national stature and a weakening economy.!

Younger Boomers also found themselves associated with a Boomer identity and character
more appropriate to their slightly older Middle and Older Boomer siblings than themselves.
This may account for the fact that nearly half (48%) of 45-year-olds reject the term “Baby
Boomers” to describe themselves, while 35% prefer to be identified with “Generation X”
rather than their demographically correct affiliation. While clearly part of the Boomers
demographically, Younger Boomers’ self perception puts them in a different part of the

generational spectrum.”

Rocking the Ages. New York: HarperCollins Publishers, Inc., 1997.

11.W. Smith, and A. Clurman,
¢ Oldest and Youngest Boomers. NY: Metropolitan Life

2 MetLife MML. Boomer Bookends: Insights Into th
Insurance Co., 2009.
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HEALTH & LONGEVITY

Most Younger Boomers have the
benefit of over 30 years of additional
life expectancy on average, and
good to excellent health. As middle-
agers, the typical challenges of diet,
exercise, and increases in chronic
conditions confront them, but they
still enjoy highly active lifestyles and
the prospect of increased longevity.

Self-Reported Health Status:

2006-2008

Ages 45-54 Male Female
Excellent/

Very Good 59.8% 57.9%
Good 28.0% 28.2%
Fair/Poor 12.2% 13.9%

Source: Centers for Disease Control & Prevention,
National Center for Health Statistics, Health Data
Interactive

Life Expectancy: 2006

#Years atAge  Male Female
40 37.6 41.7
45 33.1 37.0
50 28.8 32.5

Source: Centers for Disease Control & Prevention,
National Center for Health Statistics, 2009

TIMELINE

Younger Boomers: Significant
historic, social, and cultural events
in their teen and young adult years
helped shape the values and
viewpoints of Younger Boomers.

Woodstock music
festival
|
I

More Younger

attaining at least
a high school
education and
some college.
More women in this cohort segment
have maintained their employment
levels in managerial/professional jobs
in comparison to Older Boomers,
while the percent of males has slipped
somewhat in this same category.

Two-earner households predominate in
the Younger Boomer segment, leading
to greater levels of household income,
but with fewer of them having defined-
benefit pension plans for retirement.

Occupation Group*

N 7%

19%

0.

Boomers are o
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7
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M Production,
Transportation,
and Material
Moving
Construction,

Extraction, and
Maintenance
Farming,
Fishing,

and Forestry
Sales and Office

Males Females

* Of those employed.

Source: U.S. Census Bureau, DataFerrett, Current Population Survey,

March Supplement, 2009
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Younger Boomers continue the trend of somewhat

FAMILY

3.4 persons per family household, partly a reflection
of the increasing diversity in this segment. At the
same time, the percentage of never married Younger
Boomers is also notably higher in comparison to other Boomers. A larger
percentage of Younger Boomer males have never married, in comparison
to the older segments of the Boomers.

Marital Status

Males Females
Married 65.5% 65.4%
Widowed 1.0% 2.7%
Divorced 14.3% 16.8%
Separated 2.5% 3.6%
Never Married 16.7% 11.4%

Source: U.S. Census Bureau, DataFerrett, Current Population Survey, March Supplement, 2009

Educational Attainment

B Master’'s Degree or Higher
Bachelor’s Degree

B Some College

High School Graduate
Less than High School

Males Females
Source: U.S. Census Bureau, DataFerrett, Current Population Survey, March Supplement

larger families than Middle and Older Boomers, with

YOUNGER BOOMERS

Born in 1959-1964, Younger or
“Trailing Edge” Boomers are a larger
segment of the cohort than the Older
Boomers, but a somewhat smaller
segment than the Middle Boomers.

They represent about 36% of the

total Boomer cohort. As the birth rate
trailed off to under four million per year
after 1964, the “Baby Boom” was
officially declared over. But the ripple
effect of their childbearing is not, giving rise
to the large Generation Y, which consists
primarily of Younger Boomers’ children.
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Homeownership remains very high, at about 88% for Younger Boomers, and continues to be a
mainstay of the traditional “American Dream” aspiration. Most intend to stay where they are over
the next five years, with only about 20% reporting that they plan on moving.?

* MetLife MMLI. Boomer Bookends: Insights Into the Oldest and Youngest Boomers. NY: Metropolitan Life Insurance Co., 2009.

Household Size by Type
All Households

Family Households*

Non-Family Households**

1 20.8% — 83.3%
2 25.7% 29.4% 14.4%
3 20.6% 27.0% 1.5%
4 20.3% 27.0% 0.5%
5 8.3% 11.1% 0.2%
6 2.7% 3.6% 0.1%
7+ 1.5% 2.0% 0.0%
Average Size 2.9 people 3.4 people 1.2 people

* Family Household—Household maintained by a householder who is in
a family (group of two people or more, one of whom is the householder,
related by birth, marriage, or adoption and residing together), and includes
any unrelated people (unrelated subfamily members and/or secondary
individuals) who may be residing there.

Geographic Distribution in 2008

Younger Boomers represent 10% or more of the state
population in the following nine states: Connecticut,
Maine, Maryland, Massachusetts, Minnesota, New

**Non-Family Household—Householder living alone (a one-person household ) . .
y d ( P ) Hampshire, New Jersey, Vermont, and Wisconsin.

or where the householder shares the home exclusively with people to whom
he/she is not related.

Source: U.S. Census Bureau, DataFerrett, Current Population Survey, March . o T———
Supplement, 2009 \ - /=

Homeownership Rates in 2008 by Family Status [ TEL
and Age of Householder Y
|..__ \"x:" = T
A Married Couple Males Females MU 1
ge Families Living Alone  Living Alone ' P
45-49 87.2% 51.3% 52.8%
50-54 89.2% 56.5% 56.7%

Source: U.S. Census Bureau, Housing and Household Economic Statistics Division Source: U.S. Census Bureau, Population Division, 2009

1982 1983 1984 1985 1986 1987

1988

Martin Luther i
Time magazine's King Jr. Day I i m
Man of the Year: signed into law L NS o T i U.S. stock Pan Am flight
e compUtes : SRS Achille Lauro nucleaerrggcizent LR fxplodidbfrorg
i m;ilﬁ’?opslﬁ@ hijacked by PLO dropped 22.6% SE
| M*A*S*H cérew computer
argest TV audience L
Michael Jackson’s gin history for St el 1 ,l 1
Thriller a series finale L ~.§-. 1 Thirtvsomethin Ted Turner
released I i e The Oprah ”cjigbuted 9 started TNT
4 ! The Cosby Show e i Winfrey Show network
premiered shone a light debuted
Sally Ride on the disease nationally
| First first woman WWWWWﬂmW
artificial heart in space \\\\\\\\\\\\\\\\\\\\\\\\\\\\\\“W AIDS drug NASA scientist
bl \\\\\\\\\\\\\\\\\\\\\\1\\\\\\\\\\\\\\\\\\\\\\\\\\\\\\\\\\\ The first .com sgahcae“gﬂg‘?tllre ~Zliappiore WaarSSStcg(ljgt?é:Fss
S Dﬁﬁvg{%’ggg domain name exploded warming

registered



— Being in their highest earning years allows Younger Boomers to spend slightly
more than other Boomers, especially with most still having children at home.
FINANCES But higher earnings do not translate into financial security. Almost 63% feel they
are behind in, or have not started, their retirement savings.* Many more of them

will be relying on 401(k) and other defined contribution pension plans rather
than defined benefit plans in comparison to Older Boomers.

* MetLife MMI. Boomer Bookends: Insights Into the Oldest and
Youngest Boomers. NY: Metropolitan Life Insurance Co., 2009.

Average Annual Expenditures
Age 45-54

Food and Alcohol $8,201
Housin 19,562 .
9 : $ Poverty Status in 2008
Apparel and Services $2,228 Th
_ e poverty rate among Younger
Transportation $10,691 Boomers is slightly lower than the
Health Care $2,930 national average.
Entertainment : $3,297 % Below Poverty Level*
Personal Insurance and Pensions $7,853 Mal oy
Cash Contributions $2,152 aes - °°
Education $2,012 Females kR
: * People and families are classified as being in
Miscellaneous $2,254 poverty if their income is less than their poverty
H *
Average Annual Expenditures $61,179 threshold. Poverty thresholds are dollar amounts
* Total varies due to rounding the Census Bureau uses to determine a family's
Source: U.S. Department of Labor, Bureau of Labor Statistics, Consumer Expenditure Or Person's poverty status.
Survey, 2008 Source: U.S. Census Bureau, Current Population

Survey, Annual Social & Economic Supplement, 2009
Household Income in 2008 by Household Type

Ages 45-49 Ages 50-54

Mean Median Mean Median
Married Couple Families $109,134 $88,184 $108,910 $86,657
Male Householders Living Alone $50,846 $36,258 $45,577 $32,658
Female Householders Living Alone $39,086 $31,291 $39,976 $30,687
Overall Male Householders $56,603 $40,844 $50,253 $38,750
Overall Female Householders $43,104 $33,910 $43,726 $33,980

Source: U.S. Census Bureau, DataFerrett, Current Population Survey, Annual Social & Economic Supplement, 2009

This profile of America’s Younger Boomers was prepared by the MetLife Mature Market Institute.
This and its many other free publications and research are available online. Check the “Research” tab
at www.MatureMarketinstitute.com.

Visit: www.MatureMarketInstitute.com | E-mail: MatureMarketInstitute@MetLife.com

Mail: MetLife Mature Market Institute, 57 Greens Farms Road, Westport, CT 06880

Fax: (203) 454-5339

. Established in 1997, the Mature Market Institute (MMI) is MetLife’s research organization
Metlife and a recognized thought leader on the multi-dimensional and multi-generational
Mature Market | issues of aging and longevity. MMI's groundbreaking research, gerontology expertise,
INSTITUTE national partnerships, and educational materials work to expand the knowledge and

choices for those in, approaching, or caring for those in the mature market.
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